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IN THE CLAIMS 
Please amend the claims as follows: 
1-29. (Cancelled). 

30. (Currently Amended) A merchandise planning and development method, 
comprising: 

a merchandise planning information notice step of informing many and unspecified 
customers of merchandise planning and development information relating to design 
specifications of a trial product of new merchandise in a development period, through the 
Internet, and until before the trial product of the new merchandise is manufactured; 

a displaying step of displaying, on a display of a customer client at a sid e of th e 
custom e r , the merchandise planning and development information including a preview design 
of an image of the trial product received through the Internet ; and [[.]] 

an inputting step of th e displaying st e p furth e r displaying an inquiry input screen on 
the display of the customer client after displaying the preview design of the image of the trial 
product into which for enabling the customers to input , via th e Int e rn e t, opinion information 
based on the displayed merchandise planning and development information in the 
development period of the new merchandise , prior to manufacture of the trial product of the 
new merchandise, not on actual use of the new merchandise by the customers, but on the 
merchandise planning and development information displayed on the display of the customer 
client, and for enabling the customers to send the opinion information , wh e r e in th e opinion 
information is inputt e d bas e d on th e display e d m e rchandis e planning and d e v e lopm e nt 
information in th e d e v e lopm e nt p e riod of th e n e w m e rchandi se , wherein , when the opinion 
information is input by the customers, the method further includes th e inquiry input scre e n is 
display e d aft e r th e pr e vi e w^ d e sign i s display e d; 
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a receiving step of receiving, through the Internet, the opinion information input by 
the customers; 

an opinion information collecting step of collecting the received opinion information 
input by the customers, through the Internet; 

a drafting step of drafting an improved design of the trial product of the new 
merchandise using a computer-aided design (CAD) device, based on an improved design and 
specification of the trial product of the new merchandise determined according to an analysis 
of the opinion information collected; and 

a merchandise information notice step of informing the customers of information on 
the improved design of the trial product of the new merchandise, through the Internet. 

3 1 . (Previously Presented) The merchandise planning and development method 
according to claim 30, further comprising: 

a trial product information notice step of informing said many and unspecified 
customers of the trial product information suited to the needs of the customers according to 
the opinion information through the Internet, 

wherein the opinion information collecting step collects the opinion information of 
the customers looking up the trial product information in addition to the merchandise 
planning information. 

32. (Previously Presented) The merchandise planning and development method 
according to claim 31, further comprising: 

a trial product popularity investigation step of investigating the popularity of each trial 
product corresponding to the information of the plurality of trial products, when the trial 
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product information notice step informs the customers of information of a plurality of trial 
products, by an electronic technique. 

33. (Previously Presented): The merchandise planning and development method 
according to claim 32, further comprising: 

a trial product popularity investigation result notice step of informing said many and 
unspecified customers of investigation results of the trial product popularity investigation 
step through the Internet. 

34. (Previously Presented) The merchandise planning and development method 
according to claim 30, further comprising: 

a sales booking step of accepting sales reservations of new merchandise to be released 
corresponding to the merchandise information from said many and unspecified customers 
through the Internet; and 

a selling price determining step of determining the selling price of the new 
merchandise so that the selling price may be lower in proportion to an increase in a sales 
reserved quantity depending on the sales reserved quantity of the new merchandise. 

35. (Previously Presented) The merchandise planning and development method 
according to claim 30, further comprising: 

a sales booking step of accepting sales reservations of new merchandise to be released 
corresponding to the merchandise information from said many and unspecified customers 
through the Internet; and 
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a selling price determining step of determining a selling price of the new merchandise 
in gradual steps so that the selling price may be lower on a first-come-first-served basis of the 
sales reservations. 

36. (Previously Presented) The merchandise planning and development method 
according to claim 35, wherein the selling price determining step firstly sets a discount rate so 
that the discount rate of a fixed price may be higher in gradual steps on the first-come-first- 
served basis of the sales reservations, and the selling price determining step secondly 
determines the selling price according to the discount rate. 

37. (Previously Presented): The merchandise planning and development method 
according to claim 30, further comprising: 

a sales booking step of accepting sales reservations of new merchandise to be released 
corresponding to the merchandise information from said many and unspecified customers 
through the Internet; and 

a selling price determining step of determining a selling price of the new merchandise 
so that the selling price may be lower as the sales reservations are accepted earlier. 

38. (Previously Presented) The merchandise planning and development method 
according to claim 37, wherein the selling price determining step firstly sets a discount rate so 
that the discount rate of a fixed price may be higher in gradual steps as the sales reservations 
are accepted earlier, and the selling price determining step secondly determines the selling 
price according to the discount rate. 
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39. (Previously Presented) The merchandise planning and development method 
according to claim 30, further comprising: 

a sales booking step of accepting sales reservations of new merchandise to be released 
corresponding to the merchandise information from said many and unspecified customers 
through the Internet; and 

a selling price determining step of determining a selling price of the new merchandise 
so that the selling price may be lower as a reservation sold-out time from a start of acceptance 
of sales reservations until reaching a specified reservation quantity is shorter, 

40. (Previously Presented) The merchandise planning and development method 
according to claim 39, wherein the selling price determining step firstly sets a discount rate so 
that the discount rate of a fixed price may be higher as the reservation sold-out time is 
shorter, and the selling price determinng step secondly determines the selling price according 
to the discount rate. 

41. (Previously Presented) The merchandise planning and development method 
according to claim 30, further comprising: 

a bidding price collecting step of collecting bidding prices of new merchandise to be 
released corresponding to the merchandise information from said many and unspecified 
customers; and 

a selling price determining step of investigating a distribution of bidding prices based 
on a result of collection of the bidding price collecting step, and determining a selling price of 
the new merchandise based on a bidding price zone of a greatest number of bids. 
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42. (Previously Presented) The merchandise planning and development method 
according to claim 30, further comprising: 

an auction step of auctioning new merchandise to be released corresponding to the 
merchandise information through the Internet among said many and unspecified customers; 
and 

a selling price determining step of determining a selling price of the new merchandise 
based on an auction result of the auction step. 

43. (Previously Presented) The merchandise planning and development method 
according to claim 34, wherein the sales booking step transmits information about 
reservations to sales representative clients provided at a sales representative through the 
Internet, while the sales representative sells the new merchandise according to the reservation 
information. 

44. (Previously Presented) The merchandise planning and development method 
according to claim 35, wherein the sales booking step transmits information about 
reservations to sales representative clients provided at a sales representative through the 
Internet, while the sales representative sells the new merchandise according to the reservation 
information. 

45. (Previously Presented) The merchandise planning and development method 
according to claim 37, wherein the sales booking step transmits information about reservation 
to sales representative clients provided at a sales representative through the Internet, while the 
sales representative sells the new merchandise according to the reservation information. 
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46. (Previously Presented) The merchandise planning and development method 
according to claim 39, wherein the sales booking step transmits information about reservation 
to sales representative clients provided at a sales representative through the Internet, while the 
sales representative sells the new merchandise according to the reservation information. 

47. (Previously Presented) The merchandise planning and development method 
according to claim 34, further comprising: 

a customized component display step of displaying a plurality of types of customized 
components different in design about the components for composing the new merchandise to 
said many and unspecified customers, the customized component display step further 
displaying a reservation acceptance screen for allowing the customers to input information on 
reservations of the new merchandise, through the Internet; and 

a customized component selecting step of allowing customers to select desired 
customized components from the plurality of types of customized components at a time of 
booking, 

wherein the sales booking step accepts the merchandise adopting the selected 
customized component as new customized merchandise. 

48. (Previously Presented) The merchandise planning and development method 
according to claim 35, further comprising: 

a customized component display step of displaying a plurality of types of customized 
components different in design about the components for composing the new merchandise to 
said many and unspecified customers, the customized component display step further 
displaying a reservation acceptance screen for allowing the customers to input information on 
reservations of the new merchandise, through the Internet; and 
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a customized component selecting step of allowing the customers to select desired 
customized components from the plurality of types of customized components at a time of 
booking, 

wherein the sales booking step accepts the merchandise adopting the selected 
customized component as new customized merchandise. 

49. (Previously Presented): The merchandise planning and development method 
according to claim 37, further comprising: 

a customized component display step of displaying a plurality of types of customized 
components different in design about the components for composing the new merchandise to 
said many and unspecified customers, the customized component display step further 
displaying a reservation acceptance screen for allowing the customers to input information on 
reservations of the new merchandise, through the Internet; and 

a customized component selecting step of allowing the customers to select desired 
customized components from the plurality of types of customized components at a time of 
booking, 

wherein the sales booking step accepts the merchandise adopting the selected 
customized component as new customized merchandise. 

50. (Previously Presented) The merchandise planning and development method 
according to claim 39, further comprising: 

a customized component display step of displaying a plurality of types of customized 
components different in design about the components for composing the new merchandise to 
said many and unspecified customers, the customized component display step further 
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displaying a reservation acceptance screen for allowing the customers to input information on 
reservations of the new^ merchandise, through the Internet; and 

a customized component selecting step of allowing the customers to select desired 
customized components from the plurality of types of customized components at a time of 
booking, 

wherein the sales booking step accepts the merchandise adopting the selected 
customized component as new customized merchandise. 

5 1 . (Previously Presented) The merchandise planning and development method 
according to claim 34, further comprising: 

a naming voting step of allowing said many and unspecified customers to vote for 
naming of the new merchandise through the Internet; and 

a naming notice step of informing said many and unspecified customers of the naming 
determined based on a voting result of the naming voting step through the Internet. 

52. (Previously Presented) The merchandise planning and development method 
according to claim 35, further comprising: 

a naming voting step of allowing said many and unspecified customers to vote for 
naming of the new merchandise through the Internet; and 

a naming notice step of informing said many and unspecified customers of the naming 
determined based on a voting result of the naming voting step through the Internet. 

53. (Previously Presented) The merchandise planning and development method 
according to claim 37, further comprising: 
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a naming voting step of allowing said many and unspecified customers to vote for 
naming of the new merchandise through the Internet; and 

a naming notice step of informing said many and unspecified customers of the naming 
determined based on a voting result of the naming voting step through the Internet. 

54. (Previously Presented) The merchandise planning and development method 
according to claim 39, further comprising: 

a naming voting step of allowing said many and unspecified customers to vote for 
naming of the new merchandise through the Internet; and 

a naming notice step of informing said many and unspecified customers of the naming 
determined based on a voting result of the naming voting step through the Internet. 

55. (Currently Amended) A merchandise planning and development method, 
comprising: 

a merchandise planning information notice step of informing many and unspecified 
customers of merchandise planning and development information relating to design 
specifications of a plurality of trial products of new merchandise on the basis of one concept 
in a development period through the Internet, and until before [[of]] the trial products of the 
new merchandise [[is]] are manufactured; 

a displaying step of displaying, on a display of a customer client at a sid e of th e 
custom e r , the merchandise planning and development information including a preview design 
of images of the trial products received through the Internet ; and [[,]] 

an inputting step of the display stop further displaying an inquiry input screen on the 
display of the customer client after displaying the preview design of the images of the trial 
products into which for enabling the customers to input opinion information based on the 
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displayed merchandise planning and development information in the development period of 
the new merchandise , via the Int e rn e t, prior to manufacture of the trial products of the new 
merchandise, not on actual use of the new merchandise by the customers, but on the 
merchandise planning and development information[,] displayed on the display of the 
customer client, and for enabling the customers to send the opinion information, wh e r e in th e 
opinion information is inputt e d bas e d on th e display e d m e rchandis e planning and 
d e v e lopm e nt information in the dev e lopm e nt p e riod of the plurality of n e w m e rchandis e , 
wherein , when the opinion information is input by the customers, the method further includes 
th e inquiry input screen is display e d aft e r th e pr e vi e w d e sign is di s play e d ; 

inputting, into th e inquiry input s cr ee n, th e opinion information prior to us e of th e 
new merchandi s e; 

a receiving step of receiving, through the Internet, the opinion information input by 
the customers; 

an opinion information collecting step of collecting the received opinion information 
input by the customers, through the Internet; 

a drafting step of drafting an improved design of the trial products of the new 
merchandise using a computer-aided design (CAD) device, based on an improved design and 
specification of the trial products of the new merchandise determined according to an 
analysis of the opinion information collected; and 

a merchandise information notice step of informing the customers of information on 
the improved design of the trial products of the plurality of new merchandise, through the 
Internet. 

56-111. (Cancelled). 
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